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MUNITY SURVEY ANALYSIS

Survey Methodo Oy  ATTACHMENT3

“ September 9-30, 2021

Dual Mode Resident Survey
Livermore Residents Ages 18 and Older
+4.9% at the 95% Confidence Level

=| O e
@ = [ &
Contact Methods .
Telephone Postcard Text Email
Calls Invitations Invitations Invitations
@ C
Data Collection Modes ‘
Telephone Online
Interviews Interviews
F M 3 (Note: Not All Results Will Sum to 100% Due to Rounding)
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Respondent Pro

e

COMMUNITY SURVEY ANALYSIS
ATTACHMENT 3

The sample was drawn and weighted to reflect the distribution of key demographics
of the adult population of Livermore according to the American Community Survey.

Male

Female

Age
18-29
30-39
40-49
50-64
65+
Refused

49%

51%

%

18%
18%
22%
24%
14%
4%

ZIP Code %

94550

FM3 94551

58%
42%

Latino/Hispanic
White

17%
60%

Black/African American 2%

API
Other/Refused

Education Level

High school or less
Some college
Four-year degree
Graduate education

Refused

8%
13%

%
15%
34%
29%
18%
4%
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Views of Life in Livermore
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COMMUN|[TY SURVEY ANALYSIS

Two-thirds of Livermore residents-say:
sthings are headed in the right direction.

Do you think Livermore is generally going in the right direction or in the wrong direction?

R'ghtgéc'}f‘:t'on Retirees and residents ages

65+ are more divided in their
views, with less than half
saying the city is headed in the

Don't Know right direction.

8%

Broad majorities of every

W Track other major demographic
rong Trac

27% subgroup are optimistic.

FM3 .




COMML#\IITY SURVEY ANALYSIS

Majorities approve of Cityractments
government and City Council.

We’d like to know what you think of different levels of local government. Please indicate whether you
strongly approve, somewhat approve, somewhat disapprove, or strongly disapprove of that level of
local government. If you’ve never heard of it, you can indicate that instead.

M Strng. Appr. B Smwt. Appr. = Don't Know = Smwt. Disappr. ™ Strng. Disappr. Total Total
Appr. Disappr.

P2\ Alameda County Board
: . 7% 35% 33% 13% NEEZ 42% 24%
of Supervisors

LIVER\L'l@RE
The City of Livermore
Yy OTEY 18% 40% 13%  15% 58%  28%
government
LlVEIW@RE
The Livermore City Council EFA 35% 16% 15% = P4 50% 34%

FM3 .
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UNITY SURVEY ANALYSIS

More than four in five safot at Livermore
iIs an “"excellent” or "good” place to live.

In general, would you say that Livermore is an excellent, good, fair, or poor place to live?

2020* 2021

Excellent - 48% | Excellent/ - 36% Excellent/
Good Good
93% 86%

1% 1%

Fair

Poor 6% 13%

F M 3 Q3. *NCS Survey

RESEARCH
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COMMUNITY SURVEY ANALYSIS

Residents describe Livermore as welcoming,
friendly, safe and having a small-town feel.

Which three words or phrases best describe Livermore?
(Open-ended, 3% and Above Responses Shown)

Welcoming/friendly i 7%
Small town feel/close-knit/hometown/sense of community [IINNENEGEGEGEGEGEGEEEEEEEEEEEEEEEEE 02 Y%
Safe GG 19%
Family friendly | 1 7%
Fun/entertainment/venues/restaurants | 14%
Growing/developing I 13%
Wine country I 13%
Calm/quiet/peaceful N 11%
Rural/open space/country living/cows N 11%
Beautiful/quaint/vibrant | 10%
Diversity/multi-cultured | 9%
Lively/revitalized downtown | 7%
Pleasant/homey N 7%
Expensive | 7%
Weather (warm, sunny) I 6%
Leadership/government | 6%
Clean/outdoors/environment | 5%
Location/East Bay/easy access | 5%
Education focused/schools [ 4%
Traffic/congestion/transportation [ 4%
Suburban I 3%
Parks/recreation |l 3%
Homelessness issue Il 3%

FM3 .
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QMMUNITY SURVEY ANALYSIS

Words to Describe f.lvermom\cﬂmema

EHDWHEI] FAM“.Y ﬂﬂlENTED HOMELESS

SUBLRBAN
SCHHULS
FAMILY FRIENDLY UUIETHUTM..;

P[IHEEDIVERSE ::nrcnuuml - st LY HEsmuﬂum‘sHm mquUWNTGWN PARKING

CLEAN PLACE
FRIENDLY s
EXPENSIVE

%!EEE%?{;I_L “]WN FEEI. 600D SCHOOLS OPEN SPACE ausu&sm PLEASANT BUMMUNITY?'%“
lIBEHALGRUWING BE A“TIF“ HF;EI%FHEEFUL

“El';&EL'QEﬁF“N me COUNTRY P
GREAT PLACE

ﬂaﬂvEmEm cnummu WEATHER

FM3
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COMMUNITY SURVEY ANALYSIS

Residents overwhelmingly see Livermoretas a
great location, particularly to raise a family.

| am going to read you some words and phrases that might describe Livermore. Please tell me
whether you think each of the phrases below describes Livermore very well, somewhat well,

not too well, or not at all well. If you don’t know, you can tell me that, too.

B Very Well ®Smwt. Well Not Too Well m Not at All Well Don't Know -\I;(\)Izalll

Great location 55% 39% | 94%

A good place to live and raise a family 61% 32% | 93%
Safe 48% 42% %0 90%

Good weather 40% 48% 9% I 88%

Welcoming 50% 37% 6%

Total
Not Well

6%
5%
9%
12%

Prosperous
Inclusive
Resilient
Creative

Diverse 23%
Well planned 20% 65%
Exciting L 27% 61%
"""""" Affordable GO 31%  DIEEANE 359
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OMMUNITY SURVEY ANALYSIS

Older residents are more Iikefy to see Livermore
as diverse and affordable; they are less likely
to see it as well-planned.

Word/Phrase (Total Well) Al YO8 y A8

GCOLEN IO Ages 18-49  Ages 50+  Ages 18-49  Ages 50+
Great location 94% 94% 94% 97% 97%

A good place to live

e 93% 93% 93% 94% 94%
Safe 90% 86% 91% 94% 89%
Good weather 88% 88% 88% 86% 91%
Welcoming 87% 85% 84% 92% 88%
Prosperous 85% 83% 87% 84% 87%
Inclusive 75% 72% 73% 77% 82%
Resilient 74% 72% 80% 78% 73%
Creative 72% 63% 69% 82% 79%
Diverse 69% 63% 85% 62% 74%
Well-planned 65% 72% 51% 76% 57%
Exciting 61% 57% 53% 66% 71%
Affordable 35% 31% 42% 33% 41%
F M Q5. | am going to read you some words and phrases that might describe Livermore. Please tell me whether you think each of the phrases below describes
Livermore very well, somewhat well, not too well, or not at all well. If you don’t know, you can tell me that, too.

rReseARCHENDEE T
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MUNITY SURVEY ANALYSIS

Asian/Pacific Islander residents arecnrych
more likely to see the city as affordable.

Race/Ethnicity

All Asian/ All

Word/Phrase . i i

/ Residents \A{hnte La.tmo Pacific Islander Residents
Residents Residents .
Residents of Color
Great location 94% 94% 98% 96% 96%
 EEEel pEER o live 93% 94% 95% 89% 92%
and raise a family

Safe 90% 92% 92% 82% 89%
Good weather 88% 87% 94% 87% 89%
Welcoming 87% 84% 94% 92% 93%
Prosperous 85% 86% 88% 82% 87%
Inclusive 75% 74% 82% 73% 77%
Resilient 74% 72% 82% 71% 80%
Creative 72% 70% 86% 73% 76%
Diverse 69% 66% 72% 65% 72%
Well-planned 65% 63% 76% 71% 75%
Exciting 61% 60% 69% 63% 63%
Affordable 35% 28% 48% 61% 52%

White residents under age 50 are much less likely to see Livermore as affordable.

F M Q5. I am going to read you some words and phrases that might describe Livermore. Please tell me whether you think each of the phrases below describes
Livermore very well, somewhat well, not too well, or not at all well. If you don’t know, you can tell me that, too.

rResEARCHENDEE T
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COMI‘QEI( URVEY ANALYSIS
e

Wealthier residents are more v-tocsee the
city as affordable and well-planned.
Household Income

f;‘;%‘(’)%%' 55125;%%%%' $250,000+ 94550 94551

Great location 94% 98% 97% 94% 93% 93% 96%
A good place to live

Word/Phrase All
(Total Well) HEHG N <$100,000

A e e Bl 93% 94% 93% 94% 97% 94% 92%
Safe 90% 89% 90% 91% 96% 92% 86%
Good weather 88% 89% 88% 88% 94% 86% 89%
Welcoming 87% 87% 93% 89% 91% 88% 86%
Prosperous 85% 82% 85% 90% 90% 87% 83%
Inclusive 75% 72% 79% 79% 75% 76% 73%
Resilient 74% 73% 76% 78% 79% 74%  74%
Creative 72% 66% 79% 73% 74% 73% 70%
Diverse 69% 66% 73% 69% 70% 69% 68%
Well-planned 65% 62% 76% 67% 79% 64% 67%
Exciting 61% 58% 70% 63% 56% 63% 59%
Affordable 35% 32% 32% 37% 54% 35% 35%
F M Q5. | am going to read you some words and phrases that might describe Livermore. Please tell me whether you think each of the phrases below describes
Livermore very well, somewhat well, not too well, or not at all well. If you don’t know, you can tell me that, too.

rReseARCHENDEE T



COMMUNITY SURVi NALYSIS

Residents want to see the City
housing costs and homelessness.

In your opinion, what is the most important issue you would like to see the City of Livermore address?

(Open-ended, 3% and Above Responses Shown)

Affordable housing/housing

The homeless/homelessness

Crime/public safety

Develop downtown plan/more shops/more parking
Traffic/congestion/transportation

Better/more functional governance
Jobs/economy

Environment/climate change

Control growth/overdevelopment

Less housing development/high density housing
Education/schools

More growth/new development

Diversity/racial equality

Roads/infrastructure

Maintain agriculture/old town feel

FM3 ..

I 1%
I 1 9%
_ E

kK

I 7%

I 7%

KX

B 3%
Bl 3%

rResEARCHINNEE T



COMMUNITY SURVEY ANALYSIS

Verbatim Responses from Reskients: s
N/ Locationand ) [ N

| believe Livermore must do all it can to L Keeping Livermore
fight climate change. This means REIELIS; .Of Urban/agriculture
encouraging biking, walking, and public reasonably.pnced, area is what makes
transit. It means infill development. moderate-income Livermore special.

VAN housiy 8 %/

Stop the uglification of / e erle e mee Een \ Gvermore needs to maintaim
downtown Livermore's that small community feel
new construction. and forget about all the arts
and cultural stuff. It needs to
just be a town where

/

increasing in recent years.
We need to keep our
communities safe. Homeless

D

Finish the downtown community needs to be famil thri 4k
while preserving a helped and we need to keep ami |etshc:fm .r':]ian now
small-town character. K the city cleanﬂj %nelg ors. /
4 Make downtown thrive, block 1st St. D (€ It is becoming unsafe, unsanitary and A
between N. Livermore and L St. to car unfair to everyone to continue to allow
traffic permanently. Focus making folks to sleep and live in doorways and
Livermore a destination in the Bay Area. public spaces.

. AN /

F M 3 Q10. In your opinion, what is the most important issue you would like to see the City of Livermore address?
RESEARCH




Quality of Life
Considerations




_ u GOMMUNITY SURVEY ANALYSIS
Community safety is the most mportanhqumﬁty of
life factor, along with clean air and good schools.

Here is a list of some factors that can affect quality of life. Please indicate how important
each one is to you personally using a 7-point scale. 7 on this scale is “extremely important” and
1is “not important at all.” 4 on this scale is neutral.

W 7 (Extremely Important) ™6 5 4 (Neutral) 3 2 w1 (NotImportant at All) I;/:::_E
Feeling safe in your community 75% 14% (34 6.6
Having clean air 59% A 8% 8% | 6.1

High-quality public schools 11% 6% I 6.1

Being able to safely bike and walk 9% 7%| 6.2
Having thriving local businesses 13% 9% 6.1
Preserving agriculturoag)leanngp%rgg 17% 8% I 58
Opportunities for outdoor recreation 40% 26% 20% 9% | 5.8
High-quality jobs close to home 15% 13% I 5.7

Cost of housing 14% 11% 5%. 5.5

Having trees to shade streets and sidewalks 399 26% 19% 10% I 5.8

FM3.
rReseARCHNDE S




COMMUNITY SURVEY ANALYS]E

Innovation, entertainment optionsa
architectural character are less important.

M 7 (Extremely Important) ™6 5 4 (Neutral) 3 2 m1(NotImportant at All) Mean
Score

Having a strong sense of community 38% 27% 20% 11% | 5.8

Proximity to a variety of Iog&;ldcggggcgljsrf\a%g: 18%  15% 6%I 5.4
i it o [kl 53
Proximitytoavarietyofdesting’;i(\);};étrjiglg 21%  15% 7% 5.0
e e s s NI e

, : : h
Having access to public ’?Oragsséts, ;:J]g rgisl 1% 18% 18% 20% 8% 6% 4.7

' ts and
aving acce e et M 5% | 20% |ox 5.0
Being a center for innovation KA 18% 22% 23% 9% 6%. 4.8

Availability of events and concerts BEISA 20% 24% 27% 5% 4.8

Quality architectural character BEESA 19% 26% 22% 8%6%. 4.8

F M Q6. Here is a list of some factors that can affect quality of life. Please indicate how important each one is to you personally using a 7-point scale. 7 on this scale
is “extremely important” and 1 is “not important at all.” 4 on this scale is neutral.

RESEARCH 18
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MUNITY SURVEY ANALYSIS

Women over 50 assign hlgﬁer Importance
to schools and busmess.

Factor Importance (7: Extremely Important) E Ages 18-49 Aes 50+ Ages 18-49 ge S0+

Feeling safe in your community 75% 75% 78% 73% 79%
Having clean air 59% 55% 60% 58% 67%
High-quality public schools 58% 54% 54% 55% 73%
Being able to safely bike and walk 57% 56% 50% 59% 64%
Having thriving local businesses 46% 42% 45% 43% 57%
Preserving agricultural land and open space 46% 40% 46% 43% 55%
Opportunities for outdoor recreation 40% 35% 44% 41% 47%
High-quality jobs close to home 40% 45% 27% 36% 49%
Cost of housing 40% 42% 31% 43% 46%
Having trees to shade streets and sidewalks 39% 36% 37% 38% 47%
Having a strong sense of community 38% 41% 35% 37% 42%
Proximity to a variety of local coffee shops 30% 5% 36% 30% 36%
and restaurants
Proximity to a variety of local small retail businesses 25% 20% 31% 23% 32%
Proximity to a variety of destinations such as wineries  24% 19% 22% 28% 27%
Having neighbors of different ethnic and 23% 22% 15% 26% 31%
socioeconomic backgrounds
Having access to public transit, such as busses and rail  21% 23% 18% 24% 21%
Having access to arts and cultural events 20% 16% 14% 22% 29%
Being a center for innovation 18% 20% 15% 16% 20%
Availability of events and concerts 16% 13% 23% 9% 22%
Quality architectural character 15% 14% 13% 16% 18%
Q6. Here is a list of some factors that can affect quality of life. Please indicate how important each one is to you personally using a 7-point scale. 7 on this scale
F M is “extremely important” and 1 is “not important at all.” 4 on this scale is neutral.

rReseARCHINDE TS
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COMMUNITY SURVEY ANALYSIS

Latino residents value a strong sense okcemmunity
and access to arts and culture a bit more.

Race/Ethnicity

Factor Importance (7: Extremely Important) White Latino API .
Res. Res. Residents R:;'goelgf,s
Feeling safe in your community 75% 76% 73% 83% 71%
Having clean air 59% 63% 58% 61% 56%
High-quality public schools 58% 62% 56% 51% 50%
Being able to safely bike and walk 57% 59% 56% 56% 53%
Having thriving local businesses 46% 49% 45% 35% 40%
PreservmgoTOgerrl]c:rI)taucrg\I land and 46% 43% 48% 48% 449%
Opportunities for outdoor recreation 40% 40% 41% 38% 39%
High-quality jobs close to home 40% 42% 35% 44% 34%
Cost of housing 40% 42% 39% 27% 37%
Having trees to shade streets and sidewalks 39% 39% 43% 48% 39%
Having a strong sense of community 38% 36% 46% 28% 37%
Proximity to aa\rlm?:lnr?ats}'/caojrl;rf?sl coffee shops 30% 29% 36% 8% 31%
Proximity to a variety of local small retail businesses 25% 27% 25% 15% 21%
Proximity to a variety of destinations such as wineries 24% 20% 30% 30% 30%
Having neighbors of different ethnic and o o o o o

socioeconomic backgrounds e Aotk 1k AvZe Heps
Having access to public transit, such as busses and rail 21% 22% 24% 20% 21%
Having access to arts and cultural events 20% 20% 29% 12% 21%
Being a center for innovation 18% 19% 21% 19% 19%
Availability of events and concerts 16% 17% 20% 4% 14%
Quality architectural character 15% 14% 15% 19% 15%

Q6. Here is a list of some factors that can affect quality of life. Please indicate how important each one is to you personally using a 7-point scale. 7 on this scale

F M is “extremely important” and 1 is “not important at all.” 4 on this scale is neutral.

rReseARCHINDE T
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COMMUNITY SURVEY ANALYSIS

Lower-income households value a yariety: of

aspects more highly than higher income ones.
Household Income

$100,000- $150,000-

Factor Importance (7: Extremely Important) E

<$100,000 $150,000 $250,000 $250,000+ 94550 94551
Feeling safe in your community 75% 78% 71% 77% 81% 75% 75%
Having clean air 59% 64% 61% 58% 57% 57% 62%
High-quality public schools 58% 61% 52% 58% 65% 62% 53%
Being able to safely bike and walk 57% 64% 52% 52% 62% 59% 54%
Having 'ghriving_ local businesses 46% 56% 39% 48% 43% 47% 44%
Preser"'”gozgerr'fgég“cr:' land and 46%  47% 45% 47% 42%  46% 46%
Opportunities for outdoor recreation 40% 44% 37% 37% 50% 40% 41%
High-quality jobs close to home 40% 42% 37% 43% 42% 39% 41%
Cost of housing 40% 51% 38% 40% 30% 37% 45%
Having trees to shade streets and sidewalks  39% 43% 40% 36% 42% 40% 38%
Having a strong sense of community 38% 43% 34% 38% 37% 36% 40%
Proximity to aa\rlmfj”reéts»fc;lfrlgrf'?sl coffee shops 30% 30% 33% 26% 41% 27%  34%
Proximity to a variety of local small
retail businesses 25% 40% 23% 21% 25% 23% 29%
Proximity to a variety of destinations
such as wineries 24% 31% 22% 14% 25% 19% 30%
Having neighbors of different ethnic and
socioeconomic backgrounds 23% 33% 20% 20% 23% 21%  26%
Having access to public transit,
such as busses and rail 21% 31% 18% 16% 11% 19% 24%
Having access to arts and cultural events 20% 31% 16% 16% 16% 18% 23%
Being a center for innovation 18% 22% 12% 19% 20% 14% 24%
Availability of events and concerts 16% 25% 15% 9% 14% 12% 20%
Quality architectural character 15% 24% 18% 8% 13% 15% 16%
Q6. Here is a list of some factors that can affect quality of life. Please indicate how important each one is to you personally using a 7-point scale. 7 on this scale
F M is “extremely important” and 1 is “not important at all.” 4 on this scale is neutral.

rReseARCHINDE T
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Residents are broadly satisfie proximity
to destinations, outdoor recreation and safety.

Using the same list of factors, please indicate how satisfied you are with each one in your life
personally. 7 on this scale is “extremely satisfied” and 1 is “not at all satisfied.”
4 on this scale is neutral.

m 7 (Extremely Satisfied) ™6 5 m4(Neutral) 3 =2 m1(NotatAllSatisfied) ';’li?g
Proximity to a variety of destinations such o 5 0 3
25 wineries 44% E 15% 15% | 5.8

Feeling safe in your community 359 31% 18% 7% I 5.7
Opportunities for outdoor recreation 31% 31% 21%  12% I 5.7

Being able to safely bike and walk 31% 27% 16% 12% 7% I 5.4
Proximity to a variety of Io%anldc?;i;gcguspa%gg 31% 5% 26% 13% I 5.6
Proximity to a varier?{ac?lfé%cs?rlusers'r;g! 5% 18% 5%| 5.4
Having a strong sense of community 24% 22% 28% 15% 5% I 5.2
High-quality public schools EEEPEVA 22% 2%  17% 7% 5.1

Having trees to shade streets and sidewalks 23% 22% 24% 16% 8% I 5.1

e e sctonamme bockarocnss NEEIEETN 26 INEEMsx[T] s




. COMMUNITY SURVEY ANALYSIS
They are especially unsatisfied e :

with the cost of housing.

B 7 (Extremely Satisfied) ™6 5 4 (Neutral) 3 2 m1(Not at All Satisfied) I;’li?:

P i icultural land and
reseTVIng STt space P PO 21% | 19% 7% 5.0
Having clean air 22% 18% 24% 18% 11% I 4.9

Havi t t d
R AN 200 | 21% 25% 5% %] 5.1
Having thriving local businesses 19% 23% 329% 18% 6% I 5.2

Havi t blic t it h

aving access to public gag:és ;E‘g rgisi 17% 18% 19% 27% 9% 5% 4.7
High-quality jobs close to home 781 23% 24%  10% 7%. 4.7
Quality architectural character WA 15% 21% 29% 10% I 4.7
Being a center for innovation 16% 17% 19% 34% 6% 5%. 4.7
Availability of events and concerts BEELA 19% 22% 29% 8% 5%' 4.8

Costofhousing PREAEZ] 16% | 19%  18% 12% i 3.7

F M Q7. Using the same list of factors, please indicate how satisfied you are with each one in your life personally. 7 on this scale is “extremely satisfied” and 1 is
“not at all satisfied.” 4 on this scale is neutral.

rResEARCHINDEE



COMMUNITY S

Women ages 50+ are more satis
safety of biking and walking.

Factor Satisfaction (7: Extremely Satisfied) &

U

EY ANALYSI
ﬁeﬁ \m&

Men by Age Women by Age

Ages 18-49 Ages 50+ Ages 18-49 Ages 50+

Proximity to a variety of destinations such as wineries  44% 40% 39% 49% 50%
Feeling safe in your community 35% 35% 38% 31% 41%
Opportunities for outdoor recreation 31% 29% 28% 32% 40%
Being able to safely bike and walk 31% 30% 36% 24% 41%
Proximity to aa\rll?jnreets»’lc;tfrlgrf’?sl coffee shops 31% 26% 5% 379 43%
PrOXImItyrg’zaailvt?ur;?r%sosfelfcal small 259% 18% 27% 319% 299%
Having a strong sense of community 24% 29% 26% 17% 24%
High-quality public schools 23% 18% 23% 22% 30%
Having trees to shade streets and sidewalks 23% 19% 22% 25% 25%
Having neighbors of different ethnic

andgsocifeconomic backgrounds 23% 21% 18% 25% 27%
Preserving agricultural land and open space 22% 20% 30% 16% 26%
Having clean air 22% 14% 32% 21% 28%
Having access to arts and cultural events 20% 19% 19% 21% 24%
Having thriving local businesses 19% 10% 26% 20% 26%
Having access to public transit, such as busses and rail  17% 19% 18% 15% 14%
High-quality jobs close to home 17% 12% 17% 18% 24%
Quality architectural character 17% 13% 9% 21% 22%
Being a center for innovation 16% 11% 17% 15% 23%
Availability of events and concerts 15% 7% 19% 14% 27%
Cost of housing 11% 5% 14% 13% 12%

Q7. Using the same list of factors, please indicate how satisfied you are with each one in your life personally. 7 on this scale is “extremely satisfied” and

F M 1is “not at all satisfied.” 4 on this scale is neutral.

rReseARCHINDEE T
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COMMUNITY SUBVin ANALYSIS

Latino residents report more sat n
with ethnic and socioeconomic diversity.

Race/Ethnicity
e i e

Proximity to a variety of destinations such as wineries 44% 44% 52% 48% 45%
Feeling safe in your community 35% 33% 40% 46% 39%
Opportunities for outdoor recreation 31% 31% 35% 40% 33%
Being able to safely bike and walk 31% 30% 40% 28% 33%
Proximity to aa\;m?jnr?ats}fc;lfrlgrffs! coffee shops 31% 30% 329 36% 349%
PrOX|m|tyr'éc;aa;lv€l:§;yé;felscal small 25% 27% 5% 21% 23%
Having a strong sense of community 24% 22% 30% 24% 29%
High-quality public schools 23% 23% 24% 17% 21%
Having trees to shade streets and sidewalks 23% 19% 34% 27% 29%

Having neighbors of different ethnic
andgsoci(;geconomic backgrounds L 19% 33% 22% 227
Preserving agricultural land and open space 22% 21% 26% 28% 25%
Having clean air 22% 22% 31% 19% 26%
Having access to arts and cultural events 20% 20% 19% 28% 20%
Having thriving local businesses 19% 18% 24% 20% 21%
Having access to public transit, such as busses and rail 17% 14% 22% 19% 20%
High-quality jobs close to home 17% 14% 27% 16% 22%
Quality architectural character 17% 14% 24% 20% 22%
Being a center for innovation 16% 15% 17% 12% 16%
Availability of events and concerts 15% 16% 16% 13% 14%
Cost of housing 11% 9% 14% 13% 13%
Q7. Using the same list of factors, please indicate how satisfied you are with each one in your life personally. 7 on this scale is “extremely satisfied” and

F M 1is “not at all satisfied.” 4 on this scale is neutral.

rReseARCHINDE



COMMUNITY SURVEY ANAL

Lower-income households are moresats

with the variety of shops and restaurants.

Factor Satisfaction (7: Extremely Satisfied) R,B(;I;

<$100,000 111%%%%%' ilzi%%%%- $250,000+ 94550 94551

Proximity to a variety of destinations 0 0 0 0 0 0 0
such as wineries 44% 44% 41% 41% 55% 39% 51%
Feeling safe in your community 35% 36% 38% 32% 34% 36% 34%
Opportunities for outdoor recreation 31% 34% 29% 32% 27% 32% 30%
~ Being able to safely bike and walk 31% 40% 34% 23% 24% 32% 31%
Proximity to a Varlreets}fc:ljrl:r??sl coffee shops and 31% 42% 24% 26% 40% 31%  32%
Proximity to a variety of local small 25%  30% 21% 24% 25%  21%  31%
Having a strong sense of community 24% 23% 22% 22% 30% 24% 25%
High-quality public schools 23% 28% 22% 14% 22% 21% 26%
Having trees to shade streets and sidewalks  23% 30% 23% 16% 21% 22% 24%

Having neighbors of different ethnic
and socioeconomic backgrounds 23% 27% 17% 13% 33% 22% 24%
Preserving agricultural land and open space  22% 26% 24% 17% 22% 21% 23%
Having clean air 22% 27% 26% 14% 15% 20% 25%
Having access to arts and cultural events 20% 25% 19% 13% 26% 17% 26%
Having thriving local b_usiness'es 19% 27% 11% 12% 22% 18% 20%
Having access to public transit, 17%  17% 11% 13% 25%  17% 17%
High-quality jobs close to home 17% 23% 21% 10% 13% 17% 17%
Quality architectural character 17% 29% 10% 12% 13% 17% 16%
Being a center for innovation 16% 19% 14% 11% 18% 13% 20%
Availability of events and concerts 15% 21% 16% 11% 7% 14% 17%
Cost of housing 11% 14% 8% 7% 13% 11% 10%
Q7. Using the same list of factors, please indicate how satisfied you are with each one in your life personally. 7 on this scale is “extremely satisfied” and
F M 1is “not at all satisfied.” 4 on this scale is neutral.

Household Income

5ﬁed

ZIP Code
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Most of these factors are seen as |

nt,

with generally high levels of satisfaction.
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these more closely...
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There's some relation to |mpor tancerand
satisfaction, but it does not appear strong.
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Satisfaction with proximity to wineriesoutpaces
its perceived importance (to some extent)...
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Proximity to a variety of
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...While satisfaction levels with housmg:=costs
are lower than similarly importance factors.
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Residents want to see Livermore as-sa

COMMUNITY SURVEY e:ALYSIS

nwith

open space and diversity, in 2045.

Which three words or phrases best describe what you want to see Livermore be like in 20457
(Open-ended, 4% and Above Responses Shown)

Safer

Preserve open space/more nature
Diversity/inclusive

Maintain small community/not crowded
Traffic/public transportation/parking
Economic opportunities/more businesses
Affordable

Education/schools

Affordable housing

More entertainment/restaurants/bars/shopping
Welcoming/friendly

Clean city/maintained streets
Growth/expansion

Stop growth/overdevelopment
Political/leadership

Family oriented

Homelessness is addressed

Continue to develop downtown/more restaurants
Fewer/no COVID-19 mandates
Beautiful/vibrant

Vibrant downtown

FM3 .

26%
21%
I 18%
I 17%
I 16%
I 14%
I 13%
I 12%
I 12%
I 11%
I 10%
I 10%
I 10%
I 9%

I 6%

I 5%

I 5%

BN 59%

B 4%

B 4%

B 4%
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Livermore Resident Vision for 204#&ns

concesTion TRANSPORTATION oevsiry nousme
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BUSIHESSES

BUILDINGS

N0 HOMELESS cn MMUNIT Eﬁ!lllunﬂﬂ's
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Guiding Principle Statements.civents
(Ranked in Order of Importance)

(EQUITY) | want all Livermore residents, regardless of their circumstances, to have equal
access to City services and infrastructure.

(INCLUSIVITY) | want a Livermore in which all residents have a voice in shaping the direction
of the City.

(PROSPERITY) | want Livermore to have a diverse and thriving economy with different types
of homes, jobs, recreation, lifelong learning opportunities, and services for both current and
future generations.

(DIVERSITY) | want a Livermore that respects our diverse cultural, religious, and political
backgrounds, and that welcomes and supports all ages, incomes, and abilities.

(BALANCE) | want a Livermore that prioritizes both well-designed development and
thoughtful preservation.

(SUSTAINABILITY) | want Livermore's actions to contribute to our social, economic, and
environmental sustainability.

(RESILIENCE) | want Livermore to be strong and resilient and able to adapt to a changing
world.

(INNOVATION) | want an innovative Livermore that thinks boldly, fosters new ideas, and
generates opportunity.

F M Q9. I am going to read you a series of statements about the kind of City you want Livermore to be in the future. Please rate how important that statement is to
you, where a 7 is “extremely important” and a 1 is “not important at all.” 4 on this scale is neutral.

ResEARCHINDEE T
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Equity, inclusivity, prosperity asehent
diversity are key guiding principles.

| am going to read you a series of statements about the kind of City you want Livermore to be in the
future. Please rate how important that statement is to you, where a 7 is “extremely important”
and a 1 is “not important at all.” 4 on this scale is neutral.

Mean
W 7 (Extremely Important) ®m6 5 4 (Neutral) 3 2 m1(Not Important at All) Score
Equity 60% AN 9% 9% l 6.0

nclusivity 15% 8% | 61
Diversity 53% 16% 12%  10% 5.8

Resilience 45% PAYZ 13% 10% I 5.9

36% 22% 17% 14% 5%. 5.5

Balance

Innovation

FM3 .
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These are ranked similarly by age andcgender,
with women 50+ valuing balance more.

(7: Extremely Important)

All
Residents

Men by Age Women by Age

Ages 18-49  Ages 50+ Ages 18-49  Ages 50+

Equity 60% 62% 52% 61% 60%
Inclusivity 53% 45% 57% 53% 62%
Prosperity 53% 52% 47% 56% 55%
Diversity 53% 57% 42% 55% 54%
Balance 50% 45% 49% 46% 64%
Sustainability 47% 42% 38% 53% 50%
Resilience 45% 46% 39% 44% 51%
Innovation 36% 36% 32% 34% 41%
F IV 3 5o toteaeyons eceeorsstenentsohout e v of oy o i et e e oture Beose ot now mpartont o sotent s

rResEARCHINBEE



- ________________________________4
COMMUNITY SURVEY ANALYSIS

API residents value diversity and inelusron
more that those in other groups.

(7: Extremely Important)

Race/Ethnicity

Res;:I‘l':‘"tS White Latino ci;? cs IIa::,ra/nder Res;'tt\ilcls'nts

Residents Residents Residents of Color
Equity 60% 59% 67% 58% 64%
Inclusivity 53% 51% 57% 64% 57%
Prosperity 53% 54% 55% 47% 54%
Diversity 53% 52% 54% 67% 61%
Balance 50% 52% 43% 54% 48%
Sustainability 47% 48% 49% 45% 47%
Resilience 45% 46% 48% 46% 45%
Innovation 36% 35% 41% 44% 41%

F IV 3 5o toteaeyons eceeorsstenentsohout e v of oy o i et e e oture Beose ot now mpartont o sotent s
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Lower-income households assign a nvalue
to all principles except resilience and balance.

\\|
Residents

(7: Extremely Important)

Household Income ZIP Code

$100,000- $150,000-

<$100,000 4150000 $250,000 $250,000+ 94550 94551
Equity 60% 69% 61% 58% 57% 56% 65%
Inclusivity 53% 66% 47% 53% 49% 52% 56%
Prosperity 53% 64% 49% 55% 42% 51% 54%
Diversity 53% 68% 45% 52% 56% 54% 52%
Balance 50% 49% 45% 55% 53% 53% 46%
Sustainability 47% 58% 40% 46% 43% 45% 48%
Resilience 45% 49% 46% 44% 35% 42% 50%
Innovation 36% 42% 29% 33% 29% 34% 37%

F IV 3 5o toteaeyons eceeorsstenentsohout e v of oy o i et e e oture Beose ot now mpartont o sotent s
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Conclusions ATTACHMENT 3

® Residents like living in Livermore overall, and broadly approve of City leadership.

® They characterize the city as welcoming, friendly, and a good place to raise families in
their own words. Many people mention wine country and the sense of Livermore having a
uniquely small-town feel while being connected to the greater Bay Area and all that
provides.

® \When we provide phrases for them to react to, some of the same themes rise to the top:
“a good place to raise a family,” “great location,” and “welcoming” were seen as good
descriptors of the city.

® \When they look to their vision for 2045, residents want a City that has many of the same
qualities it has now: safe, with open space and a small-town feel.

® However, as with many Bay Area cities, Livermore is not seen as “affordable,” particularly
by its younger residents. The cost of housing is also a key area where they feel dissatisfied,
and when asked what issues they want the City to prioritize, housing and homelessness
top the list. At the same time, a smaller group of residents are concerned about the pace
or look of development, particularly in the downtown area.

® Residents most strongly valued feeling safe, having clean air, good schools, and being able
to travel safely by bicycle and walking. Innovation, events/concerts, and architectural
quality are lower priorities when it comes to quality of life.

® |[nclusivity, equity, diversity and prosperity are key priorities for younger residents and
residents of color.
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